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	Abstract (Document Summary)

	This dissertation contains three essays each one focusing on a specific problem of decision under uncertainty.

The first essay is an inquiry into the role of the concept of perception in economic theory, where perception is defined as a process of spontaneous retrieval from our memory of the pieces of knowledge relevant to the decision. Theories--such as the Austrian school's theory of the market--which acknowledge the subjective dimension of perception and allow individuals to hold divergent perceptions provide better explanations for changes and adjustment to changes. New research in neoclassical theories, despite their equilibrium bias, and unlike previous theories, seems to be more directed toward the study of this concept.

The second essay surveys decision theories to see what are the various propositions made to formalize the outcome of the perception process. The result is that most of the existing decision criteria rely on different hypotheses regarding perception and therefore cannot be directly compared. Suggestions are made on the kind of empirical knowledge needed to improve the formalization of perception and, consequently, to design better theories, let it be normative or positive.

In the third essay a corporate takeover situation is analyzed where the two actors, the raider and the target, share the same perception of their environment but not the same information. Precisely, it is assumed that the target is better informed than the raider about the possibility to find a competitive bidder. It is shown, through the use of game theory, that the target, thanks to this asymmetry of information, will in some cases regain enough bargaining power to force the raider into a "friendly" behavior. The model therefore provides a rationale for the observed preference for friendly rather than hostile approach.
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