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Education
Ph.D. (Business and Public Policy), 1997, UC Berkeley
M.Sc. (Economics), 1989, London School of Economics
A.B. (Economics), 1988, Harvard University

Professor de Figueiredo’s primary fields of research are law and economics and non-market strategy.  His research examines how firms use political influence, regulatory lobbying, strategic litigation, and other “non-market” strategies to enhance competitive performance.  His current work in the field has examined corporate legislative and regulatory lobbying behavior in telecommunications, health care, and other high technology industries.  de Figueiredo’s secondary fields of interest are the management of technology and the management of non-profits.  His papers have appeared in leading economics, management, and law journals.

Prior to joining the UCLA Anderson School, Professor de Figueiredo was on the faculties of the Sloan School of Management at the Massachusetts Institute of Technology (MIT) and the Woodrow Wilson School at Princeton University.

de Figueiredo has taught MBA students, Ph.D. students, and executives in a variety of different programs.  His main teaching interest has been the core MBA Strategic Management course, and he has recently developed and taught a new MBA elective course on corporate non-market strategy, introducing techniques to company executives on managing the media, activists, government, and international bodies to achieve the objectives of the corporation.  He also teaches competitive strategy, non-market strategy, and organizational change at the executive level.  In 2004, he won the Excellence in Teaching Award for MBA teaching while at MIT.

Prior to joining academia, Professor de Figueiredo was a strategic management consultant at Monitor Company for a number of years, where he served on a team of consultants that started the company’s Spanish practice and Madrid office.

