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	Ziv Carmon is an expert in consumer judgment and decision making. His research explores unintended effects of marketing actions, how consumers assess value, and how they perceive experiences. His research has been extensively published in leading academic publications such as Journal of Consumer Research, Journal of Marketing Research, Marketing Science, Management Science, Annual Review of Psychology, Journal of Consumer Psychology, and Journal of Behavioral Decision Making. His work on the placebo effects of marketing actions was runner-up for the Paul Green Award (Journal of Marketing Research paper showing the most potential to contribute significantly to marketing research practice & research in marketing). The work was also chosen as one of the top 50 management articles of 2005 by Emerald Management Reviews. His Option Attachment paper was finalist for the 2006 Journal of Consumer Research Best Article Award. He serves on editorial review boards of leading journals such as Journal of Consumer Research, Journal of Marketing Research, Journal of Consumer Psychology, and Journal of Behavioral Decision Making, has been guest editor of a special issue of Marketing Letters, of individual articles for Journal of Marketing Research, and guest Area Editor for Marketing Science, and frequently reviews grant proposals for various organizations, as well as books, etc. Ziv's work has been featured in international media outlets such as: Wall Street Journal, New York Times, Financial Times, Washington Post, Los Angeles Times, International Herald Tribune, BusinessWeek, and BBC Radio programs. 

At INSEAD Ziv teaches such topics as Marketing Management, Market Driving Strategies, Shaping Customer Preferences, Customer Focus, and Consumer Psychology. He has taught these and other topics to executive education program participants, MBA, executive MBA, undergraduate, and PhD students in many countries around the world. He received an undergraduate degree (Cum Laude), in Industrial Engineering and Management from the Technion-Israel Institute of Technology, a Master's degree in business administration and a PhD in marketing, both from the University of California at Berkeley. He worked in sales and in business analysis before starting his academic career. Before joining INSEAD, he was Associate Professor of Marketing at Duke University.




CURRICULUM VITAE 
Ziv Carmon


Academic Appointments & Education 

2006 -  Professor of Business Administration (Marketing), INSEAD.
2000 -  Associate Professor of Business Administration (Marketing), INSEAD; Tenure awarded in 2002.
1993 -  Assistant Professor  of Business Administration (Marketing), Fuqua School of Business, Duke University; Promoted to Associate Professor in 1997.
1993 -  Ph.D. in Business Administration, Haas School of Business, University of California- Berkeley;
----------     Thesis advisers: Daniel Kahneman & Itamar Simonson.
1990 -  M.S. in Business Administration, Haas School of Business, University of California- Berkeley.
1986 -  B.Sc. in Industrial Engineering & Management (Cum Laude), Technion- Israel Institute of Technology.
Select Publications 

· Joachim Vosgerau, Klaus Wertenbroch and Ziv Carmon (2006), "Indeterminacy and Live Television," Journal of Consumer Research, March, 487-495 [lead article] runner up for the Ferber Award. 

· Baba Shiv , Ziv Carmon and Dan Ariely (2005) "Placebo Effects of Marketing Actions: Consumers May Get What they Paid For," Journal of Marketing Research, 42(4), 383-393 [lead article, followed by 4 commentaries; Runner up for the 2006 Paul Green Award (paper showing greatest potential to contribute to research in marketing & the practice of marketing research); Citation of Excellence Award (2005), Emerald Management Reviews (awarded to the top 50 peer reviewed research papers, selected out of 15,000); featured in the American Marketing Association’s Marketing Management Thought Leaders, Marketing News, The Economist.com, & in The Times]. {Citations} 
· Baba Shiv , Ziv Carmon and Dan Ariely (2005) "Ruminating about Placebo Effects of Marketing Actions," Journal of Marketing Research, 42(4), 410-41 [rejoinder to the above article]. 

· Carmon Ziv, Klaus Wertenbroch and Marcel Zeelenberg (2003), "Option Attachment: When Deliberating Makes Choosing Feel Like Losing,"  Journal of Consumer Research, 30(1), 15-29; Finalist for the 2006 Journal of Consumer Research Best Article Award [featured in: "Being Spoilt for Choice," Financial Times, 12/3/03] {Citations}. 

· Simonson, Itamar, Ziv Carmon, Ravi Dhar, Aimee Drolet & Steve Nowlis (2001), "Consumer Research: In Search of Identity," Annual Review of Psychology, 52, 249-275. {Citations} 

· Carmon, Ziv & Dan Ariely (2000) "Focusing on the Forgone: Why Value can Appear so Different to Buyers & Sellers," Journal of Consumer Research, 27(3), 360-370. {Citations} 

· Ariely, Dan & Ziv Carmon (2000), "Gestalt Characteristics of Experiences: The Defining Features of Summarized Events," Journal of Behavioral Decision Making, 13, 191-201. {Citations} 

· Fischer, Greg, Ziv Carmon, Dan Ariely & Gal Zauberman (1999), "Goal-Based Construction of Preference: Task Goals & the Prominence Effect," Management Science, 1057-1075. {Citations} 

· Biyalogorsky, Eyal, Ziv Carmon, Gila Fruchter & Eitan Gerstner (1999), "Over-Selling with Opportunistic Cancellations," Marketing Science, 18, 605-610. {Citations} 

· Carmon, Ziv & Itamar Simonson (1998), "Price-Quality Tradeoffs in Choice vs. Matching: New Insights into the Prominence Effect," Journal of Consumer Psychology, 7, 323-343. {Citations} 

· Carmon, Ziv, J. George Shanthikumar & Tali F. Carmon (1995), "A Psychological Perspective on Service Segmentation: The Significance of Accounting for Consumers' Perceptions of Waiting and Service," Management Science, 41, 1806-1815. {Citations} 

· Simonson, Itamar, Ziv Carmon & Sue O'Curry (1994), "Experimental Evidence on the Negative Effect of Product Features & Sales Promotions on Brand Choice," Marketing Science, 13, 23-40. {Citations} 

Other Publications 

· Ariely, Dan and Ziv Carmon (2003), "The Sum Reflects only Some of its Parts: A Critical Overview of Research about Summary Assessment of Experiences," in George Loewenstein, Daniel Read, & Roy Baumeister, (eds.), Time and Decision: Economic & Psychological Perspectives on Inter-temporal Choice, New York: Russell Sage Press, 323-350. {Citations} 

· Wathieu Luc, Lyle Brenner, Ziv Carmon, et al., (2002) "Consumer Control and Empowerment: A Primer," Marketing Letters, 13, 297-305. {Citations} 

· Biyalogorsky, Eyal, Ziv Carmon, Gila Fruchter & Eitan Gerstner (2000), "Should Airlines and Hotels use Short-Selling," OR/MS Today, October. {Citations} 

· Wertenbroch, Klaus & Ziv Carmon (1997), "Dynamic Preference Maintenance," Marketing Letters, 8 (1), 145-152. {Citations} 

· Carmon, Ziv & Klaus Wertenbroch (1997), "Introduction to the Special Issue on the Dynamics of Consumer Preferences," Marketing Letters, 8 (1), 55-56. 
Select Papers Under Review, Working Papers, & Work in Progress 
· "The Dissociation Between Monetary Assessments and Predicted Utility."  {Citations} 

· “The Undiscovered Power of Marketing: It can Alter Actual Product Performance” 

· "Magnifying Effects of the Indeterminacy of Consumer Experiences" 
· "Placebo Effects of Price and Country of Origin" 

· "Why Performance Boosters Hurt Performance” 

· "Why Prices don’t seem to Reflect Value" 

· "Detrimental Effects of Consumer Empowerment” 

· Carmon & Kahneman (1996), "The Experienced Utility of Queuing: Experience Profiles and Retrospective Evaluations of Simulated Queues."  {Citations} 

Conference Proceedings 

· Carmon, Ziv and Joachim Vosgerau (2005), "Magnifying Effects of Immediate Consumer Experiences," in Menon & Rao (eds.), Advances in Consumer Research, 32, 584-587, ACR: Provo, UT. 

· Carmon, Ziv (2003), "Effects of Thinking on Consumer Decisions," in Keller & Rook (eds.), Advances in Consumer Research, 30, ACR: Provo, UT. 

· Carmon, Ziv & Stephen Nowlis (1997), "How Do I Prefer Thee? Let the Way Decide for Me: An Examination of Task Effects & Consumer Preference Formation," in Brucks & MacInnis (eds.), Advances in Consumer Research, 24, ACR: Provo, UT. 

· Ariely, Dan & Ziv Carmon (1997), "On the Elusive Value of Value: Determinants of Consumers' Value Perceptions," in Brucks & MacInnis (eds.), Advances in Consumer Research, 24, ACR: Provo, UT. 
· Bell, David, Eyal Biyalogorsky & Ziv Carmon (1997), "New Directions in Reference Price Research," in Brucks & MacInnis (eds.), Advances in Consumer Research, 24, ACR: Provo, UT. 
· Chernev, Alex & Ziv Carmon (1996), "New Perspectives on Brand Differentiation," in Corfman & Lynch (eds.), Advances in Consumer Research, 23, ACR: Provo, UT. 
· Carmon, Ziv & Stephen Nowlis (1995), "The Constructive Nature of Consumer Response to Differential Product Advantages," in Sujan & Kardes (eds.), Advances in Consumer Research, 22, ACR: Provo UT 

· Carmon, Ziv (1991), "Recent Studies of Time in Consumer Behavior," in Hollman & Solomon (eds.), Advances in Consumer Research, 18, 703-705, ACR: Provo, UT. {Citations} 

Professional Service
· Editorial Roles: 
· Editor of a special issue of Marketing Letters (1997); 
· Guest Editor of individual papers for Journal of Marketing Research (2004, 2005); 
· Guest Area Editor of individual papers for Journal of Marketing Research (2006); 
· Guest Area Editor for Marketing Science (2005); 

· Consulting Editor Journal of Behavioral Decision Making (since 2005); 

· Editorial board member Journal of Marketing Research (since 2003); 
· Editorial board member Journal of Consumer Research (since 2003); 

· Editorial board member Journal of Consumer Psychology (since 2005); 
· Editorial board member Journal of Interactive Marketing (since 2002); 
· Editorial board member International Journal of Marketing Education (since 2002); 
· Reviewer for: Management Science; Marketing Science; Journal of Marketing; Organizational Behavior & Human Decision Processes; Journal of the Academy of Marketing Science; International Journal of Research in Marketing; Marketing Letters; Sloan Management Review; Medical Decision Making; Journal of Economic Psychology; Psychology & Marketing; Journal of Advertising; European Journal of Operational Research; Computers & Operations Research; International Journal of Management Science; Advances in Consumer Research; Society of Consumer Psychology Conference; American Marketing Association Conference; Irwin Marketing Textbook Series; 

· Reviewer of research grant proposals submitted to the: 

· United States National Science Foundation; 
· Social Sciences & Humanities Research Council of Canada;  

· Netherlands Organization for Scientific Research; 

· Honk Kong Research Grants Council;  

· Israel Science Foundation;  

· Outside evaluator for tenure cases at other universities: 2006; 2005; 2003; 

· Reviewer for the American Marketing Association's Doctoral Dissertation Competition; 

· Program Committee Member of the Association of Consumer Research Conference; 

· Program Committee Member of the Economic Science Association Meeting; 

· Academic Advisory Board Member, The Israeli College of Management. 

· Select Administrative Service to the School: 

· Duke University: School representative to the University Academic Senate; School IT committee member; Coordinator of the seminar series; Organizer and co-chair of the research forum on dynamics of consumer preferences; Member of PhD committees. 

· INSEAD: Serve/d as a member of the MBA, IT, Marketing-PhD, and R&D-ISSRC committees; Internal rapporteur; Coordinator of the Marketing Seminar Series and the Marketing Research Camp; Annual review of junior colleagues; Advise/d PhD students. 

Awards and Honors
· Faculty Fellow AMA Doctoral Consortium, 2007; 

· Finalist, Journal of Consumer Research Best Article Award, 2006 (best article published in the Journal of Consumer Research in 2003); 

· Runner Up, Paul Green Award, 2006 (2005 Journal of Marketing Research paper showing greatest potential to contribute to research in marketing & the practice of marketing research); 

· Faculty Fellow EMAC Doctoral Consortium, 2006; 

· Citation of Excellence Award (2005), Emerald Management Reviews (awarded to the top 50 research papers selected out of 15,000 peer reviewed papers in the Emerald database); 

· Outstanding Reviewer Award, Journal of Consumer Research, 2005; 

· Faculty Fellow AMA Doctoral Consortium, 2005; 

· Faculty Fellow E. ACR Doctoral Consortium, 2005; 

· Invited Speaker, Frontiers in Management Research Invitational Conference Honoring Richard Thaler, 2005; 

· Invited Speaker, Choice Symposium 1994, 2001, 2004, 2007; 

· Univ. of Western Ontario's Gib Clarck Lecture, 2000; 

· Research awards from: Marketing Science Institute; INSEAD's Research & Development; Univ. of Quebec at Montreal's Marketing Services Research Center; Duke University's Center for International & Business Education & Research; Univ. of California at Berkeley's Center for Research in Management; Univ. of California at Berkeley's Center for Real Estate Research; 

· AMA Doctoral Consortium fellow; 
· Haas Business School Fellowship (Univ. of California- Berkeley); 

· Gruenblat, and President's List Awards (Technion- Israel Institute of Technology). 

Teaching Experience
· Executive education at INSEAD: company-specific-programs (Visa, McKinsey, LG Electronics, KPGM, Metro, Phillip Morris, Changi G. Hospital, IBM, ECR, Swire Group, Toshiba), and open-enrollment-programs (Asian Intl. Executive Program, Intl. Executive Program, Young Managers Program, Marketing of Consumer Goods in Asia); Program Director for the Swire Group, for Toshiba, and for ECR, and co-Director for the LGE Program; 

· Shaping Customer Preferences (MBA, executive MBA, at INSEAD & ALBA; an original course that I developed); 

· Marketing Management (MBA & executive MBA, at Duke University & INSEAD; a redesigned course); 

· Marketing Strategy (MBA, at INSEAD; a redesigned course); 

· Consumer Decision Making (PhD, at INSEAD; a course I developed broadly following those taught at other universities); 

· Consumer Behavior (MBA, at Duke University; a course I developed broadly following those taught at other universities); 

· Business in the Middle East (MBA, at Duke University; an original course that I developed ); 

· Business in the Latin America (MBA, at Duke University; a redesigned course); 

· International Marketing (MBA, at Duke University; a course I developed broadly following those taught at other universities); 

· Cases in Marketing (undergraduate, executive MBA, at Technion; an original course that I developed). 

Invited Research Presentations (since 1997) 

· "Placebo Effects of Marketing Actions:" 

· Harvard Business School (2006); University of Texas at Austin's Marketing Camp (2006); Society of Consumer Psychology Conference, Miami, FL (2006); Economic Science Association Meeting, Hong Kong (2006); 

· "Placebo Effects of Marketing Actions: Consumers May Get What they Paid For:" 

· AMA Doctoral Consortium, CT (2005); European Association of Consumer Research Conference, Sweden (2005); Association of Consumer Research Conference, Portland, OR (2004); Behavioral Decision Research in Management Conference, Durham, NC (2004); 
· "The Dissociation Between Monetary Assessments and Predicted Utility:"  

· Judgment & Decision Making Conference, Minneapolis, MN (2004); Society of Consumer Psychology Conference, San Francisco, CA (2004); 

· "Indeterminacy and Live TV:" 

· Association of Consumer Research Conference, Portland, OR (2004); Koç University, Istanbul, Turkey (2004); Foundations & Applications of Utility, Risk & Decision Theory Conference, Paris, France (2004); Behavioral Decision Research in Management Conference, Durham, NC (2004); Judgment & Decision Making Conference, Vancouver, BC (2003);  

· "Option Attachment: When Deliberating Makes Choosing Feel Like Losing:" 
· Association of Consumer Research Conference, Atlanta, GA (2002); International Association of Consumer Research Conference, Beijing, China (2002); Hebrew University (2002); Tilburg University's Marketing Camp (2001); Association of Consumer Research Conference, Cincinnati, OH (1999); 

· "Focusing on the Forgone: Why Value can Appear so Different to Buyers & Sellers:" 
· University of North Carolina (2000); INSEAD (2000); Washington University (2000); University of Maryland (1999); Technion- Israel Institute of Technology (1999); Stanford University (1999); University of California at Berkeley (1999); University of California at Davis (1998); University of Colorado at Boulder's Marketing Camp, (1997); University of Illinois's Marketing Camp (1997); Association of Consumer Research Conference, Tucson, AZ (1997); 

· "Over-Selling with Opportunistic Cancellations:" 
· Marketing Science Conference, Syracuse, NY (1999); 

· "Goal-Based Construction of Preference: Task Goals & the Prominence Effect:" 

· Behavioral Decision Research in Management Conference, Miami, FL (1998); Washington University at St. Louis (1998); Marketing Science Conference, Berkeley, CA (1997); Judgment & Decision Making Conference, Philadelphia, PA (1997); Association of Consumer Research Conference, Tucson, AZ (1997); 

· Invited Session Discussant: 
· European Association of Consumer Research Conference, Sweden (2005); Association of Consumer Research Conference, Atlanta, GA (2002); Association of Consumer Research Conference, Cincinnati, OH (1999); Wharton Financial Institution Center, University of Pennsylvania, PA (1999); 

Professional Experience
Since 1994: Expert witness regarding a variety of consumer behavior questions.
1994:          Visiting  Professor Summer Program, Advertising Educational Foundation (at Warner Lambert).
1986-8:       Business Analyst, Iscar Ltd.
1984-8:       Information technology consultant.
1983-4:       Head, I.D.F. Academic Preparation Program, Technion-Israel Institute of Technology.
Membership in Professional Organizations
Association of Consumer Research (ACR), American Marketing Association (AMA), Society of Consumer Psychology (SCP), Society of Judgment & Decision Making (SJDM), Institute for Operations Research and the Management Sciences (INFORMS).
Press Coverage 
Quoted in various national and local newspapers & magazines including: Wall Street Journal, Financial Times, New York Times, Washington Post, Los Angeles Times, International Herald Tribune, The Times, Business Week Online, Economist.com, Marketing News, Marketing Management, Toronto Star, Houston Chronicle, Pittsburgh Post-Gazette, Orange County Register, St. Louis Post-Dispatch, Palm Beach Post, St. Petersburg Times, Florida Times, Star-Ledger Newark-NJ, El Norte, Montreal Gazette, Calgary Herald, Deccan Herald, Perspectives, Maxim, and North Carolina News & Observer.
